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H 
unger-relief programs historically struggle 

to provide protein-rich food.  Many of 

these foods are perishable and expensive, 

so donations are rare.  But the desire to provide 

balanced meals to people in need drives food    

pantries to continually seek donations of meat.   
 

Earlier this year, Feed My People received many 

generous donations in memory of Matthew        

DeGrood.  His mother, Diedre DeGrood, asked that 

the funds be used where they were needed most.  

The memorials came just before Feed My People 

received more than $6,000 from the CVA Sing 

event.  These gifts presented an opportunity to try 

something new, to help partner programs and their 

clients with what they really needed.   
 

After talking with staff and board members,      

executive director Emily Moore began researching 

opportunities to subsidize nutritious food.  Feed 

My People purchases high-quality food items, then 

makes them available to partner agencies at the 

food bankôs standard price of 14 cents/pound.  

 

For several years, GNP Company (makers of Gold 

'n Plump® and Just BARE® chicken products) has 

donated chicken products to Feed My People every 

month. In fact, volunteer drivers stop at the       

Arcadia plant as part of their regular delivery route 

to Arcadia Food Pantry. So when Feed My People 

sought a source for purchasing high-quality meat, 

the choice was obvious. 
 

A Perfect Partnership  
Emily called GNP Company to discuss purchasing 

chicken at retail price. Cindy Skwira at GNP   

Company was interested in helping meet the needs 

of people struggling with hunger.  Since Feed My 

People was flexible with the types of chicken  

products it received,  
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September is Hunger Action Month!  

 

Pilot Program Provides Nutritious Food  

continued on page 6 

F 
eeding America, the national network of 

food banks, marks September as Hunger  

Action Month.  Throughout September, 

Feeding America will raise awareness of hunger in 

the United States and encourage people of all ages 

to take action to help those in need. 
 

Feed My People is participating in Hunger Action 

Month with its 30 Ways in 30 Days calendar.     

Inside this newsletter, youôll find a September    

calendar containing simple things one can do each 

day to help raise awareness of hunger and support 

hunger relief programs.  Put it on your refrigerator.  

Share it with friends, family and coworkers.  

Spread the word about the more than 60,000 people 

struggling with hunger in west central Wisconsin.  

Whether they are our 

neighbors who lost their 

jobs, children attending our 

local schools, or veterans 

who cannot work, they need 

a helping hand to provide 

their most basic needs.  They need us. 

 

Thank you for being a part of the Feed My People 

family.  Your contribution of time and treasure 

makes a difference every day.  We hope you are 

reminded of that each day in September.  Enjoy 

reading about the generosity of our community in 

this newsletter and the exciting progress we have 

made together to eliminate hunger in west central 

Wisconsin. 

Over 100 memorials for 

Matthew DeGrood (left) 

spurred the Nutritious 

Food Subsidy Program.  

These thoughtful gifts 

have provided  

thousands of healthy 

meals for people  

struggling with hunger 

throughout the region. 
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Community Support Grows with Increased Demand  
 

O 
ver sixty businesses, schools and civic groups organized events from April to August, and raised $84,131  

and 36,868 pounds of food for Feed My People!  This was more than any other spring/summer season in 

Feed My Peopleôs 29-year history.  Sincere thanks to everyone who organized these collections, as well as 

the hundreds of people who supported them:  

Special thanks to Gordyôs County    

Market for raising $41,168 at the  

7th annual Feed My People Auction! 

 

 

 

 

 

 

 

 

 

 

 

Thanks to Dale Weibel, John Price and 

all the letter carriers who helped make 

this yearôs Stamp Out Hunger the best 

yet by collecting a whopping  

21,031 pounds of food for FMP! 

F 
eed My People distributed an unbelievable 450,676 pounds of 

product in July 2011.  This was more than the food bank          

distributed per year during its first 20 years of operation. 

   

ñWe continue to add food pantries, shelters and meal programs to our list 

of hunger-relief partners - Feed My People now distributes to 91        

different  programs - and they are serving more people than ever before,ò 

said Emily Moore, executive director. ñOur dedicated team of staff and 

volunteers continue to find ways to improve efficiency and meet the 

growing demand,ò she added. 

Distributing More Food Than Ever  

Orders staged for delivery the next day.  FMP 

now distributes an average of 18,000 pounds/day. 



T 
he Weekend Kidsô Meals program expanded to 

3 new sites this summer.  Bags of food         

containing 4 balanced meals were made     

available at The Community Table in Eau Claire, and 

Agnesô Table and Parkview Elementary in Chippewa 

Falls.  A total of 12 sites distributed Weekend Kids 

meals this summer. 
 

ñSeveral of our guests with children were pleasantly 

surprised - and grateful - to receive Weekend Kidsô 

Meals at The Community Table,ò said Rachel      

Keniston, director of The Community Table.  ñIt was 

wonderful to help folks this way,ò she added. 
 

A total of 8,508 meals were provided to children in 

need this summer. Special thanks to Charter Bank, 

Central Lutheran Church, and numerous community  

members for their generous contributions in support of 

the Weekend Kidsô Meal summer program. 
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Grants, Donations Support 
Summer Distribution  

A 
 study released by Feeding America last 

month states that childhood hunger is on the 

rise throughout the country.  One in four    

children across America are food insecure ð     

meaning they do not have sufficient access to three 

healthy meals a day.   And itôs not just in the big   

cities; approximately 23,000 children in west central 

Wisconsin are food insecure, too.  
 

The economic downturn 

continues to hit families 

hard.  In fact, a recent 

study by the USDA stated 

that households with chil-

dren were almost twice as 

likely to be food insecure 

as those without children. 
 

Food insecurity has a rippling effect on the well-

being of an individual child, and on the community 

as a whole.  Consider these facts (from ñChild Food 

Insecurity: The Economic Impact on our Nation,ò 

Feeding America): 
 

Hungry children ages 0-3 years cannot learn as 

much, as fast, or as well, because chronic under-

nutrition and toxic stress harm their cognitive   

development during this critical period of rapid 

brain growth;   
 

Hungry children are sick more often, and are 

more likely to be hospitalized; 
 

Hungry children do more poorly in school and 

have lower academic achievement because they 

are not well prepared for school and cannot      

concentrate. 
 

Workers who experienced hunger as children are 

not as well prepared physically, mentally,        

emotionally or socially to perform effectively in 

the contemporary workforce. 
 

Workers who experienced hunger as children    

create a workforce pool that is less competitive, 

with lower levels of educational and technical 

skills, and seriously constrained human capital. 
 

Feed My People has identified childhood hunger as a 

priority in its recently adopted strategic plan. By 

2014, Feed My People aims to reach 17,000 children/

month (50% increase) through expanding its current 

programs and exploring new opportunities with   

partner agencies.  

Childhood Hunger Rising  

F 
or the fourth consecutive year, Feed My People 

is expanding its Weekend Kidsô Meal program.          

Students at Lakeshore Elementary in Eau Claire 

will start receiving Weekend Kidsô Meals this month,   

adding about 150 children to the program.  Feed My 

People expects approximately 850 children in Eau 

Claire and Chippewa counties to enroll in the Weekend 

Kidsô Meal program this fall.   

 

ñWeôre very excited to offer 

the Weekend Kidsô Meals to 

our students and families,ò 

said Colleen Miner,   princi-

pal, Lakeshore Elementary.  

ñMany families are struggling 

to make ends meet and this 

program will make a real    

difference,ò she added. 

 

With support from the Pain Clinic of Northwestern 

Wisconsin, every Weekend Kidsô Meal bag will      

contain two pieces of fresh fruit during the 2011-2012 

school year.  Feed My People is seeking additional 

sponsors to support the 2011-2012 program.  Together, 

we are providing nutritious meals to area children 

struggling with hunger. 

Weekend Kidsô Meals Expands 

1 in 4 
children in west 

central Wisconsin 
are food insecure.  
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Frequently Asked Questions  

Q: Whatôs better to donateðfood or money? 

A: All donations to Feed My People (FMP) are greatly appreciated and help provide 

meals for people struggling with hunger in west central Wisconsin.  Because FMP is 

part of the Feeding America national network of food banks, financial contributions 

have a greater impact.  Feed My People receives food donations through the Feeding 

America network, as well as from regional and local food manufacturers, distributors, 

and retailers.  In fact 84% of the food distributed by Feed My People was donated by 

these generous companies.  The only cost for FMP is shipping and handling.  FMP is 

able to provide the majority of its food for 14 cents/pound.  This means every $1.00 

donated provides about 7 pounds of food, or $10 worth of food.   

 

Q: Can I still donate food?  What items do you need most? 

A: Food donations are always welcome at Feed My People.  Food drive collections are sorted and packed into boxes 

by volunteers.  These ñmiscellaneous food boxesò are popular with FMPôs partner agencies.  The boxes contain a 

wide variety of food that is used to restock their shelves, or the boxes are given to families in an emergency.  Indeed, 

many people organizing food drives collect funds too, so their friends can support the effort either way. 
 

FMP cannot distribute homemade foods or open packages..  Plastic containers or cans are best; glass jars can break 

easily.  The best food items to donate are: Boxed dinners 

Canned fruit 

Canned vegetables 

Cereal 

Pancake mix 

Pasta 

Peanut butter 

Soup 

Spaghetti sauce 

Syrup 

Tuna 

Volunteer Groups Learn Teamwork, Help Others  

J 
amie Ketchem from Lorman Education Services 

rallies her coworkers every month to volunteer at 

Feed My People.  Since January, Lorman has sent 

a group of 8-12 volunteers to the food bank once a 

month to help with a variety of projects.  They may not 

be the same people every time, but the group always 

has fun. 
 

ñI feel very fortunate to work for a company that      

encourages their employees to take time off during the 

day to volunteer,ò said Jamie.   ñIt has been a wonderful 

opportunity to reach out to the community, team build, 

and have fun with my coworkers!ò she added. 
 

From a management perspective, allowing employees 

to volunteer periodically is good for business.  It boosts 

morale and builds teamwork among employees.   
 

ñVolunteering to help the community has been part of 

the culture at Lorman for years.  We have seen how 

much our employees enjoy helping those less fortunate, 

and that great attitude carries back to the office,ò  said 

Toni Klawiter, chief operating officer at Lorman.  
 

Volunteer groups like employees from Lorman help 

repack bulk foods or Weekend Kidsô Meals.  They also 

help sort and pack food drive collections or label cans.  

Whatever the project, volunteers of all ages can make a 

real difference to area people struggling with hunger. 
 

For more information about volunteer groups,  contact 

Ashley at Ashley@fmpfoodbank.org or 715-835-9415, 

x101. Employees from Lorman Education Services  

pack a food drive collection. 


